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Overview
I am a highly motivated

individual, who has a hunger for new
experiences and to learn new skills
through every opportunity.
Enjoy working independently and as
part of a team, I am very
personable and always
professional in my approach.

Personal
DOB:

16.08.1996

Email:

Bethany-Jane.
Heenan@mail.bcu.
ac.uk

Social
uk.linkedin.com/in/
bethany-heenan
twitter.com/
Bethany_576
https://uk.pinterest.
com/bethanyheenan/

Digital Marketing, Branding & PR

- Creating a marketing report for fashion brand, American Apparel, using Adobe
InDesign.
- Analysing the brands identity, marketing mix and market segmentation
- Primary and Secondary research conducted for consumer analysis and competitor bench-marketing,
to produce a 12-month marketing plan.
- Mock-ups created through Adobe Photoshop and InDesign, to visually show the use of social media
and the pop-up store.

Events Management

- Working in a team of 8 to create an efficient events brand and host a fundraiser event for St Basils
Charity.
- Assigned the Social Media Manager role, responsibilities included; creation, monitoring and
publishing of content to all the brands social media channels. Networking with industry contacts
and event attendees, while working with the Marketing Manager to market the events held.

Perspectives Dissertation

- Exploring the definition of ‘Beauty’ and how can we make the beauty industry a more positive and
inclusive experience for the consumer.

- Researching further into the market to see if all brands are inclusive to all ethnicities.
- The trend of natural beauty vs. ideal beauty augured through primary and secondary research, with
key terms of organic and fake beauty.
- Exploring how social media has influenced the beauty market and how consumers develop a
relationship with beauty bloggers.

Final Major Project

- Generated an innovative concept self-reflection on past research, ideas and work.
Creating a new skincare brand, that uses food waste at the heart of its ingredients.
- Justification of the concept through a business plan, detailing competitors, marketing, and
financials plans.
- Creating a website for consumers to shop through and mock-ups with Adobe Photoshop and
InDesign.

2014-2015 Lincoln College

Art Foundation Diploma

2012-2014 North Hykeham Joint Sixth Form
2 A Levels & 1 AS
English Literature & Language
Art & Design: Textiles
AS Communication & Culture

2007-2012 Branston Community Academy
6 GCSEs & 3 BTECs

Experience
2017-2018 Guerlain
- Sales Assistant
- Visual Merchandising, preparing and presenting displays.
- Team Working
- Dealing with cash sales
- Reconciling the day’s trade
- Applying and showcasing the make-up

Skills
& Training

Delivering exceptional customer service and bringing brand loyalty. As beauty consultant for
Guerlain, I am working with customers to help them find the right make-up, skincare and even
fragrance that they need.

2016-2017 Selfridges
- Sales Assistant
- Visual Merchandising, preparing and presenting displays.
- Team Working
- Dealing with cash sales
- Reconciling the day’s trade
Delivering extraordinary customer service and bringing brand loyalty. As beauty advisor on
Beauty WorkShop, I am working with customers to help them find the right make-up, skincare
and even hair products that they need.

2016

A.I.S
- InDesign skills
- Photoshop skills
- Team Working

Interests

Working with the company, Associated Independent Stores Ltd (AIS), within a group to
develop how independent brands can use different types of social media suitable for 40+
consumers. Developing this research further into which platforms are best for each brand to
use, creating a solution for independent brands.

2016

Birmingham City University
- Mentoring younger students
- Engaging with students o
 nline within chats, t o help answer questions and guide them intheir
transition to u
 niversity.
- Running soc ial media pages with other mentors and helping with
 school and faculty e vents.
Supporting th
e

new students throughout their induction and pre induction to university,

making sure that they have make the right choice to come to university.

Voluntary
2016

References
Alison Rapsey

Course Leader
BA (Hons) Fashion Business &
Promotion
Birmingham City
University, B4 7BD
Alison.Rapsey@bcu.ac.uk

Mimi Chima

Account Manager
Guerlain
B5 4BL
msmimichima@gmail.com

Muubaa - Clothes Show Live
-Brand Promoter
-Brand Rep
-Team Working
-Dealing with cash sales
Volunteering at the Birmingham Clothes Show with Muubaa for a few days, selling stock to
customers at the show, putting up rails, taking payments, keeping the stand tidy, and helping to
pack up purchases to happy customers.

2012-2014 Lincolnshire & Nottinghamshire Air Ambulance
- Communicating with customers
- Selling goods
- Dealing with cash sales
- Reconciling the day’s trade
-Visual Merchandising, preparing and presenting displays. Volunteered at the Air Ambulance
Charity shop every weekend. Volunteering helped me develop my confidence and taught me how
to handle many situations.

